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…15 years 
… more than 350 projects
…in South-Eastern

Europe

Creating environments 
that Sell
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STIRIXIS’ Services
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RETAIL HOSPITALITY ENTERTAINMENT OFFICES

MIXED-USE DEVELOPMENTS

STIRIXIS’ Areas of 
Expertise 
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In a market of abundance, 
everything is becoming a 

commodity…
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The need to differentiate is 
profound to the 
businessman..
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but also…
vital to the customer
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Differentiation requires a 
clear strategy
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A different Concept 
altogether, 

the systemic approach…

The Concept as…
- Differentiation tool
- Vehicle of communication
- Control of how people feel
- Business Model “watch dog”
- Creator of memorable 
experiences
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A different Concept 
altogether, 

the systemic approach…
Hotel Concept Elements, based on Strategy:
- Experience design (real time and memory)
- Services offered
- Layout 
- Functionality
- Technology
- Customization
- Architectural,  Decorative and Graphic Design
- Sensorial Marketing
- Customer Service, Tone of voice
- Feedback Mechanisms



STIRIXIS … Creating environments 
that Sell

Thank you for your 
attention…

STIRIXIS: NOT JUST PROJECTS, NOT JUST 
DESIGN

…BUT PROFIT 
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